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Salon

adds a
-com

toits

On-line magazine

“buys Web address

By John Berger

OF THE EXAMINER STAFF
Salon Intemet Inc. hag become

! Salon.cor.
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If that sounds simple, it’s not.

Salon, a critically acclaimed on-
line megazine, announced Monday
it had taken over thes Internet do-
main name www salon.com, buy-
ing 1t from a beauty care industry
Web site after years of negotiation.

“Dot-com i¢ the domain du
jour,” said Andrew Ross, Salon's
vice president of business and de-
velopment.

Companies adding “dot-com” to
their names have seen stock prices
goar in recent months, but privgu-

| Iy held Salon has other compeiling
| reasons to make this change now.
| (Prior to closing the deal, San

Francisco-based Salon’s official
on-line address was www.salonma-
gazine.com). ¢

The announcement capped a
three.year pursuit of www.sa-

stock, and a bonanza of technical
perks for the previous owner of the
address. It coincides with the
launch of a $1 million ad campaign
for the San Francisco-based on-
line magazine — & bit of timing
Salon officials insist is merely “ser-
endipity,” although admittedly
“great serendipity.”
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Salon adds a
dot-com to name

it wanted 0 use the Web address
www.selon.com,

Bat Koy Fredericks, owner of
Avant Selon Rejuvenation in Pla-
no, Texas, owned the add:ess, nun-
ning a Web site for hawr saions
Ard ke wagn't interestad in seiling.

Web addresses, also known as
domain names, are very important
on the loternet, especially when
marketng a site through media
other than the Web, The easier an
address is 10 remember, the easier
the marketng.

Salon has been engaged in talks
% buy the name froyn Fredericks
“off ard on” for 3% years. In the
last four months, those discuasions
heated up, according to Ross, the
Salon vice president.

“Ever since Salon started, we
looked with obvicus desire at cu-
lon.com.” said Ross, cre of maay
former Examiner staffers who
bavs helpea launca Salon, g

It was a tough sell, In the end,
Avart’s Fredericks said he was won
over by the quality of the general
interest magazine’s product

“They have good ideas for the
future,” he said

Ideas azide. the deal was also
pratty lucrative. Fredericks and
Sulon officsis sad the deal was
settled In 8 packege that included
an unspecified amount of cagh aod
stock in the prvately held fum, the
hosting of Fredericks” Web site at
the address www.salon.net, techni-
ca) and design assistance for that
Weo site, four trips in the next
three years to San Francisco where
Freduncks will receive intensive as-
wstancs i developing the salon.pet
site, as well aa assistance in devel-
oping Internet-based couununities
for tha hawr salon industry

“It was a good deal for me”
Fredencks said,

The stock 15 potentially very iu-
crative, swace initial public offer-
ings by Internct companiss often
soar to record levels. If Saon were
w go public — a posuibilicy no one |
interviewed for this story would |
comment on ~— Fredericks could |
cash m for a bundle.

" Fredercks said he believes in
Salon’s potential for future growth
_“And when tkey do take it
there,” bs smd, “I all reap some of
the rewards.” ’ |
Salon corrently employs 3) peo- |

icant is the launch of a $1 million
o0 campaign by San Francisco ad
egency Odiorne Wilde Narraway
and Parters

The campaign's slogan will be
“Salon .. Makes You Think.” It
will feature print, redio, outdoor
and on-line spots highlighting Sa-
lon's articles, Odiorne president,
Wayne Buder has been handling
the account since November

Pat Hurley, Salon’s vice presi-
deot of marketing, said later this
month print ads will eppear in
Rolling Stone, Wired magazine,
Entertainment Weekly, Brill's
Content, New Yorker magazine,
Atlantic Monthly, Fast Company
and the New York Times Sunday
Maugazine. These ads will festure
the company’s new name.

Buder said the sscond stage in
the campagn — radio sds in se-
lected cities — would probably
start in June.

The campayn'’s budget will ran
at Jeast in the 81 million range
although final numbers had not
been finalized. Bight people are
working on the account and Buder
Firaself 13 supervising the work. It's
2 small account for Odiorne Wilde,
but Buder said the agency expects
‘%tig things" from Salon.

Everyone questioned insisted
the timing of the campaign's
launch wus 1ot determined by the
deal 1o obrain the salon.com name,
hut all concedsd that the name
change provides a significant boost
10 that campaign,

“It was great serendipity,” said
Huriey.

“It all just magically came to-
gether at the smme timz,” said
Ross.

“It’s certainly going to mske it
casier from the consumer perspec-
tive,” Buder added

Buder said the campaign had
been prepared using the salons-
gezine.com address, which was
subbed out st the last minute when
the name change came though.

The salon.com eddress wes al-
ways “a geam W our eye,” Ross
said



